PRI surveys thousands of
motorsports retail businesses
across the US each year to
uncover the latest trends in sales,
marketing, operations, promotions,
pricing, hiring, communications, and
more. The feedback we receive from
speed shops, fabricators, engine
builders, machinists, service/install/
repair shops, performance tuners, and race
prep shops reveals which types of racing
are moving the retail needle, as well as how
business is getting done for thousands of
- small and mid-sized companies industrywide.
In addition to illustrating the state of the
marketplace, our survey results provide a
baseline to help retail business owners learn
more about how their peers across the nation are
faring. What follows are the complete results of
PRI’s latest Motorsports Retail Business Survey.
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DESCRIBE YOUR PRIMARY BUSINESS:

ENGINE BUILDER 21%
FABRICATOR
RETAILER
MACHINE SHOP
COMBO/RETAILER & ENGINE BUILDER
COMBO/RETAILER & FABRICATOR
RACE PREP SHOP

TUNER/INSTALLER

VINTAGE SUPPLIER
OTHER
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DESCRIBE THE MAJORITY OF YOUR CUSTOMER BASE:

DRAG RACING 33%,
STREET/STRIP
STOCK CAR
ROAD RACING
DIRT LATE MODEL
OPEN WHEEL SHORT TRACK

VINTAGE
TRUCK/TRACTOR PULLING
MODIFIED
OFF-ROAD
MARINE

KARTING

OTHER
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WHAT IS THE FASTEST-GROWING MARKET
SEGMENT FOR YOUR BUSINESS?

DRAG RACING 2%
STREET/STRIP 23%
VINTAGE ) |
STOCK CAR
ROAD RACING

TRUCK/TRACTOR PULLING

MODIFIED

OPEN WHEEL SHORT TRACK
DIRT LATE MODEL

KARTING

MARINE

OFF-ROAD

OTHER
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COMPARED T0 2020, DID YOUR SALES IN 2021...

INCREASE 42%

STAY THE SAME 40%

DECREASE 18%
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DID YOUR COMPANY’S CUSTOMER BASE
OVER THE PAST 12 MONTHS...

47%

INCREASE

STAY THE SAME 40%

13%

DECREASE
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WEBSITES: DOES YOUR COMPANY HAVE A WEBSITE?

95%
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WEBSITES: BY TYPE OF BUSINESS:

YES - 69%
RETAILER NO-31%
YES - 42%
ENGINE BUILDER | NO-58%
DRAG COMBINATION RETAILER | YES -58%
& ENGINE BUILDER RACING NO-42%
YES - 20%
FABRICATOR NO-80%
YES - 49%
MBINATION RETAILER & FABRICATOR
& ¢ # CATO _ NO-51%
YES - 36%
MACHINE SHOP NO - 64%

YES - 44%56
NO-%

YES -56%
NO-44%

RACE PREP SHOP

TUNER/INSTALLER

YES - 50%
YES - 49%
o Uiy NO-51%
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WEBSITES: IF YOU DON'T HAVE ONE, WHICH OF THE
FOLLOWING IS THE BIGGEST BARRIER TO CREATING ONE?

TIME TO BUILD
OR MAINTAINIT 32%

DON'T SEE VALUE IN IT

COMPUTER SKILLS

BUDGET

MANPOWER

OTHER 10%
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WEBSITES: HOW OFTEN DOES YOUR
COMPANY MAKE UPDATES?

DAILY

MULTIPLE TIMES

A WEEK

WEEKLY

MONTHLY

YEARLY

HARDLY EVER | | 30%
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SOCIAL MEDIA: DOES YOUR COMPANY USE
SOCIAL MEDIA TO PROMOTE THE BUSINESS?

95%
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SOCIAL MEDIA: WHAT ARE THE TOP THREE
SOCIAL MEDIA SITES OR PLATFORMS YOUR
COMPANY USES? (MORE THAN ONE ANSWER PROVIDED)

FACEBOOK
INSTAGRAM
YOUTUBE
TWITTER
LINKEDIN
SNAPCHAT [172
TIKTOK [3A
OTHER JA)A

9%

2022 MOTORSPORTS RETAIL BUSINESS SURVEY



SOCIAL MEDIA: HOW OFTEN DOES YOUR
COMPANY POST ON SOCIAL MEDIA?

MULTIPLE TIMES A DAY

DAILY

MULTIPLE TIMES A WEEK

WEEKLY 30%

MONTHLY

HARDLY EVER 9%
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SOCIAL MEDIA: WHAT IS YOUR PRIMARY
GOAL WITH SOCIAL MEDIA?

CREATING/BOOSTING 0
BRAND AWARENESS 28%

INCREégll-IllEg 26%

PUBLICIZING SALES/
PROMOTIONS

COMMUNICATING WITH
CUSTOMERS

CONGRATULATING WINNING
CUSTOMERS/SPONSORED RACERS

POSTING FUN
PICTURES/MEMES

OTHER
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WHICH OF THE FOLLOWING ARE THE MOST EFFECTIVE METHODS
FOR PROMOTING YOUR BUSINESS? (MORE THAN ONE ANSWER PROVIDED)

SOCIAL MEDIA

WORD OF MOUTH

SPONSORSHIPS
(EVENTS, CARS, DRIVERS, ETC.)

WEBSITE

RACE TRACK SIGNAGE
FORUMS/CHAT ROOMS
E-MAIL BLASTS

PRINT PUBLICATIONS
DIRECT MAIL (PRINT)
TELEVISION

RADIO

BLOGS
OTHER
NONE OF THESE

39%
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WHAT IS YOUR PRIMARY FUNCTION
AT THE RACE TRACK?

TRACKSIDE SERVICE 27%

NETWORKING 27%

WATCH RACES

TRACKSIDE SALES

OTHER
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IN THE LAST 12 MONTHS, DID YOUR COMPANY...
(MORE THAN ONE ANSWER PROVIDED)

RAISE PRICES OF 4
PRODUCTSAND/OR SERVICES 55%

PURCHASE NEW SHOP EQUIPMENT
PURCHASE USED SHOP EQUIPMENT
HIRE ADDITIONAL EMPLOYEE(S)

BEGIN MANUFACTURING PRODUCTS

LAY OFF/FIRE EMPLOYEE(S)

LOWER PRICES OF PRODUCTS
AND/OR SERVICES

OPEN AN ADDITIONAL LOCATION
CLOSE A LOCATION

NONE OF THESE
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DO YOU PLAN TO HIRE ADDITIONAL
EMPLOYEES IN THE NEXT 12 MONTHS?

NO 53%

DON'T KNOW 22%
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HOW HAVE RAW MATERIAL AND/OR PRODUCT
SHORTAGES AFFECTED YOUR ABILITY TO SERVE
YOUR CUSTOMERS IN THE LAST 12 MONTHS?

THEY HAVEN'T

MINIMALLY

MODERATELY 23%

SIGNIFICANTLY 37%
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WHEN IT COMES TO YOUR PRODUCTS AND/OR SERVICES,
IN THE NEXT 12 MONTHS DO YOU PLAN TO...

RAISE PRICES 54%

KEEP PRICING
THE SAME

LOWER PRICES {Ik/%
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DOES YOUR COMPANY ALSO MANUFACTURE PRODUCTS?

63%
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THROUGH WHICH CHANNELS DOES YOUR
COMPANY SELL PRODUCTS? (MORE THAN ONE ANSWER PROVIDED)

IN-PERSON AT YOUR SHOP

OVER THE PHONE

TRACKSIDE AT RACES

THROUGH YOUR
COMPANY’S WEBSITE

THROUGH AN ONLINE MARKETPLACE
(AMAZON, EBAY, ETC.)

THROUGH A MAIL-ORDER
CATALOG

OTHER

80%
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DOES YOUR COMPANY PLAN TO SELL PRODUCTS ONLINE?

NO 63%

DON'T KNOW
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DOES YOUR COMPANY SELL USED PARTS?

49%

51%
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BESIDES FACE TO FACE, HOW ELSE DO YOU COMMUNICATE
WITH YOUR CUSTOMERS? (MORE THAN ONE ANSWER PROVIDED)

PHONE 90%

EMAIL

TEXT
SOCIAL MEDIA

VIDEO CHAT
(Z00M, FACETIME, SKYPE/TEAMS, ETC.)

OTHER §LA
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HOW WOULD YOU DESCRIBE THE
SCOPE OF YOUR BUSINESS?

LOCAL 40%

REGIONAL

NATIONAL

INTERNATIONAL

2022 MOTORSPORTS RETAIL BUSINESS SURVEY



WHAT ARE YOUR COMPANY’S APPROXIMATE ANNUAL SALES?

LESS THAN $250,000

$250,000 TO $500,000
$500,000 TO $1,000,000
$1,000,000 TO $2,000,000
$2,000,000 TO $5,000,000
$5,000,000 TO $10,000,000
$10,000,000 TO $20,000,000

MORE THAN $20,000,000

PREFER NOT TO ANSWER |

LL%

17%
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